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From	Ghost	Mode	to	Gallery	Walls:	How	Artists	Can	Stop	Hiding	
and	Start	Getting	Paid


There’s	a	familiar	ache	in	the	creative	world,	a	low	hum	that	grows	louder	every	time	
someone	says,	“You’re	so	talented—why	haven’t	I	heard	of	you?”	For	artists,	musicians,	
writers,	and	makers	of	all	stripes,	it’s	not	a	lack	of	skill	that	keeps	the	bills	unpaid.	It’s	
visibility.	You	pour	your	soul	onto	a	canvas,	into	a	melody,	across	a	screenplay,	and	still—
crickets.	The	grind	of	trying	to	turn	passion	into	profit	can	be	brutal,	but	it	isn’t	impossible.	
You	don’t	need	to	wait	for	someone	to	pluck	you	from	obscurity.	There	are	ways	to	position	
yourself,	to	get	in	front	of	the	right	people,	and	to	start	actually	making	a	living	off	your	art.	
Here’s	how	you	can	do	more	than	survive—here’s	how	you	start	to	thrive.


Nurture	Your	Story	Like	Your	Craft 
	 
You’ve	probably	heard	that	people	don’t	just	buy	art—they	buy	the	story	behind	it.	That’s	
not	just	marketing	fluff.	It’s	the	truth.	If	you	want	people	to	pay	attention,	you	need	to	open	
the	door	a	little	and	let	them	in.	Talk	about	your	process,	your	origins,	the	things	that	make	
your	work	yours.	You’re	not	just	selling	a	finished	product—you’re	offering	a	window	into	
your	way	of	seeing	the	world.	Whether	it's	through	captions	on	social	media,	artist	
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statements,	or	casual	conversations	at	shows,	your	story	matters.	The	more	emotionally	
invested	someone	is	in	you,	the	more	likely	they	are	to	support	you.


Create	More	Than	You	Promote,	But	Promote	More	Than	You	Think	You	Should 
	 
Artists	hate	this	one.	It	feels	gross.	But	if	no	one	sees	your	work,	they	can’t	support	it.	
You’ve	got	to	talk	about	your	work	like	you	believe	in	it,	because	if	you	don’t,	no	one	else	
will.	That	doesn’t	mean	becoming	a	walking	ad—it	means	showing	up	regularly,	giving	
people	a	glimpse	of	what	you’re	working	on,	what’s	inspiring	you,	what	you’re	dreaming	up	
next.	This	isn't	about	chasing	trends.	It's	about	consistency	and	trust.	The	more	someone	
sees	your	name,	your	work,	your	presence,	the	more	likely	they	are	to	remember	you	when	
it	matters.


Sharpen	the	Business	Behind	the	Brush


Sometimes,	the	missing	piece	isn’t	artistic—it’s	business.	If	you’ve	been	struggling	to	turn	
your	creative	work	into	a	viable	income	stream,	going	back	to	school	for	a	Bachelor's	in	
Business	Administration	can	give	you	the	tools	you’ve	been	missing.	You’ll	pick	up	real-
world	skills	in	marketing,	finance,	and	operations	that	can	help	you	promote	your	work,	
manage	your	money,	and	treat	your	art	like	the	business	it	is.	And	with	flexible	online	
degree	programs,	you	can	keep	creating	while	leveling	up	your	business	game	from	
wherever	you	are.


Use	Social	Media	Strategically,	Not	Desperately 
	 
There’s	a	difference	between	dumping	content	online	and	building	a	community.	Don’t	just	
scroll	and	post—engage.	Pick	one	or	two	platforms	you	don’t	hate,	and	show	up	there	like	a	
human.	Comment	on	other	people’s	work,	share	insights,	ask	questions,	start	
conversations.	Let	your	feed	be	more	than	a	highlight	reel.	Use	stories,	behind-the-scenes	
shots,	time-lapses,	and	even	the	messy	parts.	That	authenticity	builds	connection,	and	
connection	builds	loyalty.	It’s	not	about	going	viral—it’s	about	being	visible	in	a	way	that	
makes	people	care.


Make	Your	Work	Easy	to	Access	and	Easy	to	Buy 
	 
This	is	where	a	lot	of	creatives	sabotage	themselves.	You	make	great	work,	but	no	one	
knows	how	to	buy	it.	Or	worse,	it’s	too	complicated	to	figure	out.	You	need	a	simple,	clean	
place	for	people	to	find	you	and	your	work.	Whether	that’s	a	website,	an	online	shop,	or	
even	a	well-maintained	Instagram,	don’t	make	your	fans	hunt.	Put	links	where	they’re	easy	
to	find.	Offer	different	price	points	if	you	can.	Make	it	feel	good	to	support	you.	People	want	
to	buy	art.	Don’t	hide	the	checkout	button.


Collaborate	Outside	Your	Bubble 
	 
You	can	only	go	so	far	in	your	own	echo	chamber.	Collaboration	introduces	your	work	to	
someone	else’s	audience,	and	theirs	to	yours.	That	could	mean	doing	a	pop-up	show	with	
another	artist,	collaborating	with	a	local	brand,	jumping	on	a	group	exhibition,	or	scoring	a	
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short	film	for	an	indie	director.	Look	for	opportunities	that	make	sense	for	your	style	and	
energy,	but	be	willing	to	stretch.	These	partnerships	can	spark	growth	you	didn’t	expect.	
Plus,	working	with	others	can	remind	you	that	you're	not	doing	this	alone.


Show	Up	In	Real	Life 
	 
Yes,	online	is	crucial—but	don’t	sleep	on	the	power	of	showing	up	in	person.	That	means	
gallery	shows,	art	walks,	open	studios,	creative	meetups,	even	vendor	markets.	There’s	
something	about	seeing	a	real	face	behind	the	work	that	sticks	with	people.	Shake	hands.	
Talk	about	your	process.	Get	a	feel	for	how	people	react	to	your	work	in	real	time.	These	
events	build	relationships,	and	relationships	lead	to	opportunities.	If	you	want	people	to	
remember	your	name,	give	them	a	face	to	put	with	it.


 
Here’s	the	truth	that’s	both	terrifying	and	freeing:	no	one’s	coming	to	rescue	you.	But	you	
also	don’t	need	anyone’s	permission	to	be	visible.	The	platforms	are	there.	The	tools	are	
there.	The	people	who	want	to	support	you?	They’re	out	there	too.	You	just	have	to	show	up	
with	intention,	tell	your	story	with	heart,	and	stay	in	the	game	long	enough	to	be	found.	You	
don’t	need	to	scream.	You	just	need	to	keep	showing	up	with	your	work,	loud	enough	and	
often	enough,	until	it	echoes	in	the	right	places.


Discover	the	captivating	world	of	3D	Lenticular	and	Printed	Art	by	visiting	Peter	J.	Sucy	
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